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SCENES FROM “LIGHT IN THE PIAZZA” 


Rossano Brazzi and Olivia de Havilland face a baffling problem 
in Metro-Goldwyn-Mayer’s ‘‘Light in the Piazza,”’ filmization 
of Elizabeth Spencer’s prize-winning novel. Yvette Mimieux 
plays Miss de Havilland’s daughter, who falls in love with George 
Hamilton, Brazzi’s son, in the moving romantic drama. The 
Arthur Freed production was filmed in CinemaScope and color 
on locations in Florence and Rome. under the direction of 


Guy Green. 


Still 5062-61 


Light in the Piazza Mat 2-D 


George Hamilton and Yvette Mimieux take their marriage vows 
in this scenefrom Metro-Goldwyn-Mayer’s‘‘Lightin the Piazza.”’ 
The moving love story, based on Elizabeth Spencer’s prize- 
winning novel, was filmed in CinemaScope and color on locations 
in Florence and Rome. Olivia de Havilland, Rossano Brazzi and 
Barry Sullivan also star in the Arthur Freed production, 


directed by Guy Green. 


Still 5062-20 


Olivia de Havilland plays an 
American mother faced with a 
dramatic problem when her 
daughter falls in love while 
they are touring Italy, in 
‘Light in the Piazza.’’ Also 
starred in the new Metro- 
Goldwyn-Mayer film are Ros- 
sano Brazzi, Yvette Mimieux 
and George Hamilton, as the 
young lovers, and Barry Sul- 
livan. The Arthur Freed pro- 
duction was filmed in Cinema- 
Scope and color on locations in 
Florence and Rome. 


Still 5026-48 
Light in the Piazza Mat 1-E 


Light in the Piazza Mat 2-A 


International star Rossano 
Brazzi portrays a Continental 
charmer in Metro-Goldwyn- 
Mayer’s ‘‘Light in the Piazza,”’ 


film version of the prize-win- 


ning novel by ElizabethSpencer. 
The Arthur Freed production 
also stars Olivia de Havilland, 
Yvette Mimieux, George Ham- 
ilton and Barry Sullivan. It was 


filmed in CinemaScope and 


color on locations in Florence 
and Rome. 


Still 6363 Light in the Piazza Mat 1-D 


“LIGHT IN THE PIAZZA,” NEW ARTHUR FREED PRODUCTION FOR 
MGM, BASED ON ELIZABETH SPENCER'S PRIZE-WINNING NOVEL 


Olivia de Havilland, Rossano Brazzi, Yvette Mimieux, George Hamilton, 


Barry Sullivan Star in Vibrant Love Story, Filmed in CinemaScope 


and Color on Locations in Florence and Rome 


Photographed in CinemaScope and 
color on locations in Florence and 
Rome, Metro-Goldwyn-Mayer has 
brought to the screen Elizabeth Spen- 
cer’s prize-winning novel, “Light in the 
Biazzaa 

Both the film’s producer, Arthur 
Freed, and its director, Guy Green, 
are Academy Award winners, as is 
also Olivia de Havilland, who plays 
Margaret Johnson, the attractive 
American woman who is _ visiting 
Florence with her daughter, Clara 
(Yvette Mimieux). 

Clara, while physically a fully ma- 
tured young woman, has the innocent 
emotional reactions of a child. Miss 
Spencer’s story revolves about the doubt 
and uncertainties experienced by Mar- 
garet Johnson when Clara falls deeply 
in love with the impetuous young 


Italian, Fabrizio (George Hamilton). 


Frightened of the consequences 
which the blossoming relationship be- 
tween the two young people may bring, 
failing in her attempt to tell the truth 
about Clara to the boy’s father, Signor 
Naccarelli (Rossano Brazzi) who is 
delighted at the prospect of Clara as a 
daughter-in-law, Margaret takes her 
daughter to Rome. 


Here they are joined by Noel John- 
son (Barry Sullivan) who is blind to 
Clara’s despair at being separated from 
Fabrizio and is convinced that the only 
solution is to place her in a special 
private school. 


This is a solution Margaret cannot 
bring herself to accept. 


Instead, after her husband has gone 
back to America, she and Clara return 
to Florence, where an ardent Fabrizio 
is waiting for Clara to accept his pro- 
posal of marriage. 

Does Margaret finally permit her in- 


nocent daughter to assume the respon- 
sibilities of marriage? Is she certain 
that the girl will find happiness and 
protection in the household of the warm 
and affectionate Naccarelli family? 
These are the questions which are 
brought up and resolved before the 
story is brought to its conclusion. 
Seldom has a film been photographed 
more handsomely than are the scenes 
in “Light in the Piazza,” which take 
place against the historic squares, 
streets, buildings and monuments of 
both Florence and Rome. There is even 
a sequence in the famed Uffizi Art 
Gallery, permitted to be used as a mo- 
tion picture interior for the first time. 
Another delightful scene takes place 
against a gala “San Giovanni Day’ 
celebration in which the Florentines 
turn back the clock to medieval times. 
But first and foremost, “Light in the 
Piazza” is a romantic story of com- 
pelling emotional appeal, beautifully 
enacted by a uniformly fine cast. 


BRIEF 
SUMMARY 


Olivia de Havilland, Rossano Brazzi, 
Yvette Mimieux, George Hamilton and 
Barry Sullivan are the principals of 
Metro-Goldwyn-Mayer’s “Light in the 
Piazza,” filmed in CinemaScope and 
color on locations in Florence and 
Rome. 

The picture is based on the best-sell- 
ing novel by Elizabeth Spencer, which 
won the first $10,000 McGraw-Hill Fic- 


tion Award. It was produced by Arthur 
Freed and directed by Guy Green, both 
of whom have won Academy Awards. 
Julius Epstein adapted the novel to the 
screen. 

The story concerns an involved and 
dramatic emotional relationship be- 
tween an American woman and her 
daughter visiting Florence, the Italian 
boy with whom the daughter falls in 
love, and the latter’s father. 

Miss de Havilland portrays the 
youthful mother faced with the problem 
of her daughter’s happiness. George 
Hamilton and Yvette Mimieux enact 
the romantic couple, with their respec- 
tive fathers played by Brazzi and 
Sullivan. 

Many of the historic and beautiful 
buildings and monuments in Florence 
and Rome were photographed as back- 
grounds for the unusual love story. 


CAST 


Margaret Johnson-........- Olivia de Havilland 
Signor Naccarelli-.............-... Rossano Brazzi 
lVarciJOHNSONe ee ereee eee ae Yvette Mimieux 
Fabrizio Naccarelli-_........... George Hamilton 
Noel Johnsoniiecs--c cee es Barry Sullivan 
Missutlawtree.2. 22 eer ss Isabel Dean 
MOP MinISteres 2-2... ees Moultrie Kelsall 
Signora Naccarelli-........... Nancy Nevinson 


An Arthur Freed Production. Directed by 
Guy Green. Screen Play by Julius J. Epstein. 
Based on a story by Elizabeth Spencer. In 
CinemaScope and Metrocolor, Presented by 
Metro-Goldwyn-Mayer. 


THE ADDITIONAL SCENE AND 
PLAYER MATS, SHOWN IN 
THE COMPLETE CAMPAIGN 
MAT ON ANOTHER PAGE, 
MAY BE ORDERED SINGLY. 


“LIGHT IN THE PIAZZA” FILMED AGAINST 
BACKGROUND OF FLORENCE AND ROME 


Elizabeth Spencer’s “Light in the 
Piazza” won the first $10,000 McGraw- 
Hill Fiction Award and was snapped 
up for the motion picture screen by 
Metro-Goldwyn-Mayer when it was 
printed as a novelette in the July 18, 
1960 issue of the New Yorker, five 
months before being published as a 
novel. 

A month after its publication, it won 
the added distinction of being chosen by 


the Reader’s Digest for its Condensed 
Book Club special edition. 

Producer Arthur Freed decided to 
film the story on location in its original 
Italian settings of Florence and Rome, 
using the CinemaScope and _ color 
cameras to photograph the beautiful 
Italian countryside and its eternal cities. 

The picture was directed by Guy 
Green. 

Among the leaders of the modern 
school, Green’s two most recent films, 
“The Angry Silence” and “The Mark,” 
Britain’s entry to the Cannes Film 
Festival, have won him acclaim both in 
Europe and Hollywood. But American 
audiences remember him best for his 
camera work on “Great Expectations,” 
for which he won an Academy Award. 


2 OSCARS BETWEEN THEM 


It isn’t often that the star, produc- 
er and director of a motion picture 
can account for a total of five Acad- 
emy Awards between them, but 
that’s the case with Metro-Goldwyn- 
Mayer’s “Light in the Piazza.” 

The film’s producer, Arthur 
Freed, won Oscars for “An Amer- 
ican in Paris” and “Gigi.” 

Director Guy Green won his 
Academy Award for “Great Expec- 
tations.” 

Olivia de Havilland, starring in 
the new picture with Rossano 
Brazzi, Yvette Mimieux and George 
Hamilton, possesses two Academy 
statuettes, the first for ‘““To Each 
His Own,” the second for “The 
Heiress.” 

Moreover, Elizabeth Spencer, on 
whose novel the picture is based, is 
also a prize-winner, having been 
given the first $10,000 McGraw- 
Hill Fiction Award for her book. 


Selected for the starring roles were 
Olivia de Havilland, as the American 
mother visiting Florence with an “im- 
possible’ dream for her daughter; 
Rossano Brazzi, as the Italian father 
of the boy with whom the daughter falls 
in love; George Hamilton, as this im- 
petuous. young Italian; Yvette Mui- 
mieux, as the American girl awakening 
to romance; Barry Sullivan, as Miss 
de Havilland’s unimaginative business- 
man husband. 

In respect to Brazzi, a curious “coin- 
cidence” is attached to his role as 
Signor Naccarelli. 

It seems that the author of “Light 
in the Piazza” was so fascinated by the 
character Brazzi portrayed a few years 
ago opposite Katharine Hepburn in 
“Summertime” that she resolved to 
write a story based on her impressions 
of what this man would be like five 
years later. 

“T didn’t know that Miss Spencer had 
written her story with me in mind,” 
states Brazzi, “but when I read it, I 
told myself that I had to have that 
role.” 

He had little trouble convincing 
MGM executives, who also had read be- 
tween the lines of Miss Spencer’s novel. 

Both Brazzi and Olivia de Havilland 
were very much at home in the film’s 
Italian backgrounds which include such 
Florence landmarks as the Ponte 
Vecchio, Piazza della Signoria, Boboli 
Gardens, Piazza Michelangelo and Uf- 
fizi Gallery and, in Rome, the Forum, 
Spanish Steps, Piazza del Popolo and 
the suburban Hadrian’s Villa. 

Brazzi was born in Florence, and 
Miss de Havilland has made her home 
abroad for the past four years during 
which she has made frequent visits 
to Italy. 


WON ROLE IN A PINCH! 


Young Italian actor Gaetano Racano 
won a role in Metro-Goldwyn-Mayer’s 
“Light in the Piazza’—in a pinch! 
During location filming in Florence, 
Italy, Director Guy Green auditioned 
several hopefuls for the part of a young 
man who appreciatively pinches Yvette 
Mimieux as she and George Hamilton 
push their way through a_ football 
game crowd. Racano passed the “pinch 
test” best. He claims his acting career 
in the Arthur Freed production was a 
mere matter of “touch and go.” 


— GALLANTRY AND YOUNG LOVERS IN “LIGHT IN THE PIAZZA” 


While Rossano Brazzi displays a typical Continental gallantry toward Olivia de Havilland, his 
son, George Hamilton, has eyes only for Yvette Mimieux in this scene from “‘Light in the Piazza.”’ 
Metro-Goldwyn-Mayer’s filmization of Elizabeth Spencer’s prize-winning novel was filmed in 
CinemaScope and color on locations in Florence and Rome. The Arthur Freed production was 


directed by Guy Green. 


Still 5062-60 


Light in the Piazza Mat 3-A 


COULDN'T BUY THIS SET WITH ALL THE MONEY IN THE WORLD! 


Keeping up with the Medicis in 
Florence, Italy, cost a Hollywood film 
company a variety of backaches, two 
sprained wrists, a broken toe — and a 
vista of beauty never before recorded 
by a motion picture camera. 

For the first time in the history of 


KEEPS VALISE HANDY 


Before becoming a movie star, 
Yvette Mimieux’s only trip outside 
the United States was a visit to 
Mexico, where her mother was born. 

However, since winning her Metro- 
Goldwyn-Mayer contract, the lovely 
young actress has seen more of the 
world. 

She spent months in Paris and the 
French chateau country for her role 
as Glenn Ford’s sister in “The Four 
Horsemen of the Apocalypse,” and no 
sooner had finished this picture than 
she was off to Florence and Rome for 
location filming of “Light in the 
Piazza.” 

Nor was this the end of her travel- 
ing. Following a brief vacation in 
Hollywood, Yvette boarded a plane 
again — this time for Germany and 
her role as a fairy tale Princess in the 
MGM-Cinerama production, “The 
Wonderful World of the Brothers 
Grimm,” produced by George Pel. 


Lovely Yvette Mimieux, as the 
young American girl who falls 
in love with George Hamilton 
while visiting Italy, in Metro- 
Goldwyn-Mayer’s ‘‘Lightin the 
Piazza.”’ Olivia de Havilland, 
Rossano Brazzi and Barry Sul- 
livan also star in the Arthur 
Freed production, filmed in 
CinemaScope and color on 
locationsinFlorenceand Rome. 


Still 5406 Light in the Piazza Mat 1-C 


Florence’s Uffizi Art Gallery, housed in 
the Palazzo Vecchio, a motion picture 
company was allowed to photograph 
within its ancient walls. 

The Medici family collected much of 
the world’s finest works of art for the 
treasure-filled Uffizi Gallery. Its corri- 
dors, lined with Greek and Roman 
sculptures and hung with priceless tap- 
estries, provided a setting that could 
not have been purchased with the com- 
bined fortunes of the world. It was 
“given” to Producer Arthur Freed and 
Director Guy Green for Metro-Gold- 
wyn-Mayer’s “Light in the Piazza,” 
film version of the prize-winning novel 
by Elizabeth Spencer. No amount of 
money could have bought or re-created 
it. 

Stars Oliva de Havilland, Rossano 
Brazzi, Yvette Mimieux and George 
Hamilton, along with a wardrobe girl, 
make-up man, grips and prop-men, were 
free to look upon the works of the 
Masters without a single tourist peer- 
ing over their shoulders. 

Before them were Raffaelo’s “Ma- 
donna of the Goldfinch,” Botticelli’s 
“Birth of Venus” and “Spring,” a 
wealth of da Vincis, Giottos, Caravag- 
gios, Correggios, Filippo Lippis, Dur- 
er’s “Adoration of the Three Wise 
Men” and what is probably the great- 
est single painting in the 
Michelangelo’s “Holy Family.” 


world, 


But capturing this beauty for the 
screen meant back-breaking work for 
the crew. Notwithstanding the co- 
operation of the Italian government, 
there were certain restrictions, No 
flashlights were allowed and no private 
cameras. No pencil and paper, no 
paint brushes, no canvases. These pro- 


DIOR WARDROBE FOR 
MISS DE HAVILLAND 


The world-famous designer, Chris- 
tian Dior, created the wardrobe worn 
by Olivia de Havilland as the wealthy 
American woman visiting Italy with 
her daughter in Metro-Goldwyn-May- 
er’s “Light in the Piazza,” filmed on 
location in Rome and Florence. 

Miss de Havilland’s clothes, which 
range from daytime dresses to sports 
clothes and evening gowns, promise a 
new silhouette for fashion-minded 
moviegoers. 

Yvette Mimieux plays the daughter 
who falls in love with George Hamil- 
ton in the screen version of Elizabeth 
Spencer’s prize-winnng novel, produced 
by Arthur Freed. 

Also starred are Rozzano Brazzi and 
Barry Sullivan. 


hibitions were easily observed. The 
major problem concerned the move- 
ment of equipment needed to film the 
interiors. It could not be transported 
by the elevator. 

The “lift,” which had withstood 
centuries of use and had transported 
royal visitors from time immemorial 
to the recent visit of Queen Elizabeth 
and Prince Philip, could not be en- 
dangered by heavy movie equipment. 
By its fragile appearance, perhaps it 
was just as well. 

This meant that six giant Techni- 
color arc lamps, each weighing 250 
pounds, the camera itself, an 800 
pound item, an additional ten tons of 
sound and electrical equipment, plus 
7,000 feet of cable, had to be carried 
by hand up four flights of carved 


marble stairs 121 feet above street 
level, with the resultant aforemen- 
tioned casualties. 

More than 14 hours of preparatory 
work took place before Director Green 
gave the signal to Cameraman Otto 
Heller to start the cameras turning. 
The first long shot panned through the 
magnificence of the marble corridors 
and its priceless objects to the end 
windows, picking up the panoramic 
vistas of the Arno River, Ponte Vec- 
chio and the city of Florence. 


NOTHING COULD STOP GEORGE HAMILTON 
FROM GETTING ROLE OF ITALIAN LOVER 


Armed with a tape recorder, deter- 
mination and a Palm Beach tan, 
George Hamilton set out to get the 
role nobody wanted him to have. 

His Ivy League good looks were not 
what Metro-Goldwyn-Mayer execu- 
tives had in mind for the boy who 
would play the youthful Italian lover in 
“Light in the Piazza.” 

Director Guy Green, in London, was 
busy testing young Italian actors. Pro- 
ducer Arthur Freed, in Hollywood, was 
busy interviewing young American 
actors. Green wanted “the real thing,” 
Freed, a “big name.” 

What neither anticipated was a ten- 
day siege by George Hamilton. They 
were bombarded by cables and _ tele- 
grams from Palm Beach, Florida. The 
day Green arrived in Hollywood from 
London to confer with Freed on final 
casting, a tall, dark, long-haired youth 
met him outside the producer’s office. 

“Come sta” and “Saluti a Holly- 
wood” accompanied the wide smile 
which greeted Green. When the di- 
rector walked into Freed’s office, the 
young man was close behind. Green was 
puzzled. Freed burst out laughing. 

It was Hamilton. 

For fifteen minutes the two men 
listened to a taped voice speak the 
dialogue of Elizabeth Spencer’s tender 


THIS TRIP WAS ON MGM 


When British director Guy 
Green came to Hollywood for 
finishing touches on Metro-Gold- 
wyn-Mayer’s “Light in the Piazza,” 
which he had directed on locations 
in Florence and Rome, his passage 
was paid for by the studio. 

It was not always thus. 

In 1931, Green made his first 
trip to America via the ocean liner, 
Majestic. This was long before he 
had won an Academy Award for 
his photography on “Great Ex- 
pectations”; or had achieved fame 
as the director of “The Angry 
Silence” and “The Mark”; or had 
guided Olivia de Havilland, Ros- 
sano Brazzi, Yvette Mimieux and 
George Hamilton in “Light in the 
Biazzay? 

On that first trip, Green paid for 
his passage by working as the 
ship’s movie projectionist ! 


Yvette Mimieux is delighted with George Hamilton’s gift of a 
puppy in Metro-Goldwyn-Mayer’s ‘‘Light in the Piazza.” The 
moving love story, based on Elizabeth Spencer’s prize-winning 
novel, was filmed in CinemaScope and color on locations in 
Florence and Rome. Olivia de Havilland, Rossano Brazzi and 
Barry Sullivan also star in the Arthur Freed production, 
directed by Guy Green. 


Still 5062-52 


Light in the Piazza Mat 2-B 


George Hamilton, one of the 
screen’s most popular young 
stars, portrays an impetuous 
and romantic Italian in Metro- 
Goldwyn-Mayer’s*‘Lightin the 
Piazza.”’ The picture also stars 
Olivia de Havilland, Rossano 
Brazzi and Barry Sullivan, with 
Yvette Mimieux, the girl with 
whom Hamilton falls in love. 
The Arthur Freed production 
was filmed in CinemaScope and 
color on locations in Florence 
and Rome. 


Still 7119 Light in the Piazza Mat 1-B 


love scenes, The Italian was excellent. 
So was the voice. Both fitted the con- 
cept of director and producer. 

How did it happen? 


“A blitz course in Italian at the Ker- 
litz School of Languages; a quick flight 


to Hollywood; an all-night session with 
Rossano Brazzi to record his voice and 
accent; another all-night cramming ses- 
sion to study the record; taping of a 
scene from the script; and a break-neck 
ride to MGM to beat Guy Green to 
Freed’s office,” explains Hamilton. 

In short, Hamilton knew that if he 
wanted this role with a top-flight cast 
of stars, including Olivia de Havilland, 
Brazzi, Yvette Mimieux and Barry 
Sullivan, he had to prove that he was 
more than an Ivy League type. 

“TI must have played my recording of 
Rossano’s voice a thousand times,” he 
recalls. “In the film he plays the boy’s 
father and I knew we would have to 
complement each other. All I wanted 
was a chance to test for the role.” 

He was given the chance and passed 
the test with flying colors. Even Green 
capitulated, tossing aside the tests of 
the Europeans he had brought along 
with him, Hamilton out-Italianed the 
best ! 


ROSSANO BRAZZI'S 
WAY WITH LADIES 


Rossano Brazzi, long an _ Italian 
matinee idol, also has an enviable list 
of movie glamour queens to his credit. 

Among feminine stars with whom 
he has appeared are Deborah Kerr 
(“Count Your Blessings’), Joan Craw- 
ford (“The Story of Esther Cos- 
tello”), Ava Gardner (‘“The Barefoot 
Contessa”), Sophia Loren (“Legend of 
the Lost’), Joan Fontaine (“A Cer- 
tain Smile”), Katharine Hepburn 
(“Summertime”) Mitzi Gaynor (“South 
Pacific”), June Allyson (“Interlude’’) 
and Elizabeth Taylor in his Hollywood 
film debut in “Little Women.” 

Latest in Brazzi’s impressive roster 
of lovely leading ladies is Olivia de 
Havilland, whom he sweeps off her 
feet in Metro-Goldwyn-Mayer’s new 
romantic drama, “Light in the Piazza.” 

Based on the prize-winning novel by 
Elizabeth Spencer, the film also stars 
Yvette Mimieux, George Hamilton and 
Barry Sullivan. It was filmed in Cin- 
emaScope and color on locations in 
Florence and Rome. 


3 


What is the 
secret 
that 

makes a 
mother’s 
heart so 
ee 


salen S 
love so 
forbidden? 


Behind this 
angelic smile 
there is a 
secret that 
breaks the 
heart of 
every 

man 

who 

loves 


her 


marriage? 


METRO-GOLDWYN-MAYER 
Presents AN ARTHUR, FREED proouction 4 


METRO-GOLDWYN-MAYER. presenrs 
an ARTHUR, FREED Ss 


—_— rey the 


Only in 

Florence. 

city of (eHAVILLAND 
pis ; ROSSANO 

BL 
: YVETTE 

ea MIMIEUK 

happened GEORGE 


rl LTO 


games and co-Starring 


= A) 


ot ES Al. RY Ae 


in CINEMASCOPE ans METROCOLOR - 


Ad No. 210—100 Lines (2 Cols. x 50 Lines) 


Story by 
ate es pa seen NCER 


seen iy ie EN 
in cincHelsenne and METROCOLOR 


Ad No. 454—560 Lines (4 Cols. x 140 Lines) 


METRO -GOLDWYN-MAYER, PRESENTS ARTHUR, FREED 


PRODUCTION 


Light : ian the 
AN 6 Piaz Za 


tela AS. Soe oe me Se Sen \ \ 
Se Sia ape) fh 
Refey Gil ns ee e 


Se ee 
in CINEMASCOPE ans METROCOLOR 


Only in Florence...city of love 
could this story have happened! 


de HAVILLAND: BRAZZ|- MEW HAMILTON 


TH Ex cApeits Rae IM GIMI 


Ad No. 21 |—80 Lines (2 Cols. x 40 Lines) 


PRESENTS AN 
ARTHUR 
FREED 


PRODUCTION 


love, could 
this story 
have happened 


OLIVIA ROSSA 


ge HAVILL LAND BRAC 


VETTE’ 


WINIEUR HAMILTON 


cted by 


JULIUS J EPSTEW seg te GUY GREN 
THEATRE 


Ad No. | 14—100 Lines 


SL a ae ae 
METRO 
GOLDWYN 
MAYER 


PRESENTS AN 
ARTHUR 
FREED 


PRODUCTION 


Only in 
Florence... 
city of 
love, 
could 
CRIS c 
story 
have | 
happened 


RGE 
| VETTE anne 


swe OLIVIA ROSSANO VETTE GEORGE 


eH ND SAE ME HT 


screenplay by 
I | VAN based on a story by ELIZABETH SPENCER 
directed by GUY GREEN T H EA ‘ é 


in CINEMASCOPE ana METROCOLOR 


er 
Ad No. 216—200 Lines (2 Cols. x 100 Lines) 


THE TENDER PASSION OF 
First Love! 


From the darkness of desire 
into the light of love! 


METRO-GOLDWYN MAYER, 
presents ANARTHUR, FREED PRODUCTION 


wre OLIVIA YVETTE ee AR 


deHAVILLAND-BRAZZ|- MIEUX HAMILTON - SULLIVAN 


in CINEMASCOPE and METROCOLOR’ ccrey UULIUS J-EPSTEIN + exizasern spencer * ty” GUY GREEN > RCM 


Ad No. 355—375 Lines (3 Cols. x 125 Lines) 


MET RO-GOLDW ee, as Ber PRESENTS 


PRODUCTION 


ae YVETTE and 
. GEORGE are 
new stars in 
your eyes. 


Florence... 
city of | 
love, could 

this 


story . 
have #88. 
happened . é 
k ALAN D\BRAZZI MIEUX HAMILTON sess 
i Mg le aie MIG IMI 


Ad No. 215—100 Lines (2 Cols. x 50 Lines) 


IT HAPPENS 
EXCITINGLY... 


when a 
woman 
discourages 
her 
daughter 
from 
loving 
...and 
; discovers 
. her own 
hidden 
passion! 


HAPPENS TENDERLY... 


i oe | te when a girl emerges 
METRO-GOLDWYN-MAYER. from the darkness 


PRESENTS AN 3 » of desire into the 
ARTHUR, FREED prooucrion light of love! 


starrin OLIVIA 


LA BRALL| MEL HAMILTON: SULLIVAN 


ers GUY GREEN + DANG 


Ad No. 365—336 Lines (3 Cols. x 112 Lines) 


What is the secret that makes a 
mother so frightened...a daughter 
$0 forbidden 


METRO-GOLDWYN-MAYER. 


PRESENTS AN 


ARTHUR. FREED rrooucrion 


Filmed in Florence. 
+t} the city of Love! 
f= Onty there could 
this story happen! 


UK sli si Coa aD 


iin BRA 


» CinemaScope 22 METROCOLOR 


il 


Ad No, 21 9—150 bias (2 Cols. x 75 Lines) 


METRO- ner YN-MAYt wr PRESENTS AN 


oo O ight 


REED. A 
im the 
Piazza 


YVETTE and 
Only in GEORGE are 
Florence ane new stars in 
city of your eyes. 
love, 
could 


this 
story 
have 
‘happened 


POO OT. RII: AIP... SRR Rate ate a STEAM S TTT 


starring OLIV ate SSANO —YVETTE. GEORGE 


le HAVILLAND: iil MINNEUA- iAMILTON 


maceswrre BARRY JULIUS J EPSTEIN 


SULLIVAN sees ee THEATRE 
directed by GUY GREEN 


in CINEMASCOPE ang METROCOLOR 


Ad No. 209—150 Lines (2 Cols. x 75 Lines) 


METRO-GOLDWYN-MAYER. Presents an 
ARTHUR, FREED Prooucrion 


Seeterol 
Secrets. 
Secrets... 


ofa 


young 
girl’s 
longing... 


ofa 
mother’s 
hungry 
heart... 


starring OLIVIA ROSSANO ‘VETTE 


GEORGE are 


“P= BAAN BRAT MIME 


ang cose" BARRY. enpiay ty WULIUS J. EPSTEIN 


HAMILTON: SUMAN 27" ea ane 


in CINEMASCOPE ang METROCOLOR 


Ad No. 208—200 Lines (2 Cols. x 100 Lines) 


THEATRE 
LAST 2 DAYS 


METRO a" MAYER. 
: aig oie: +t 
<n aril 


de HALLAD BRA 
MIMAEUX\ HAMILTON 


Ad No. L-103 
| Col. x 5" (70 Lines) 


Piazza’ 


CINEMASCOPE « METROCOLOR™ 


passions of a woman a the mind of a child? 


METRO-GOLDWYN-MAYER, 


PRESENTS AN 


ARTHUR, FREED propucrion 


starring O LIVIA and co-starring 


_,, (erm ILLMID: wi MIMIEUK HANI TON SULLIVAN 


JULIUS J. EPSTEIN - tzsstsenseexec’ « evsstee GUY GREEN + XIN 
in Ae and , METROCOLOR 


Ad No. 452—500 Lines (4 Cols. x 125 5 Lines) 


Starts THURSDAY THEATRE 


METRO-GOLDWYN-MAYER. presenrs 
an ARTHUR. FREED prooucrion 


ight im the 
Piazza’ 


What does life 
hold for a girl 
with the body 
and passions 
of a woman 

and the mind 


of a ah 
fo nab 


wat BRA EL HA 


saree” JULIUS JLEPSTEIN» etzieetn'srercee eee GUY GREEN 


‘L 


Ad No. L-202—2 Cols x 4" (112 Lines) 


METRO pees MAYER 


* eeiiiting GRE 


THEATRE 


i remy 
fe Mos ie 


(i iit ae 


ARTHUR Fh FREED m PRODUCTION 


pF; ight 


in the 
Piazza’ 


MIMEUX\ HAMILTON 


CINEMASCOPE * METROCOLOR 


| NEXT ATTRACTION | 


Ad No. L-104 
| Col. x 5'' (70 Lines) 


(sour ZI X *S]OD €) SUIT] OPE—IGE “ON PV 
RARDIN 152 sine NG a 2 SAL ARS SB ATS ALL RRS IS IETS ANY ANS STN SETAE SE ETAT TR ADEA GE ATED BIDE 


3 y t Vv 3 H i 


TDN *NI3Y9 AND ss uois No odsve" NIFISdI P SAN - WOTOIOALAW °°" AdOISDUWAUT) #! 


NYAITANS - NOLTHIVYH KASIM (2206 NTH OD 


| cce) 12 ealmaal 494039 FLLAAA ONYSSOU VIAI1O 


Bujseys 


jueddey Aiojs siu} 
pjnoo a1ay} Aju 

j 2A07 40 Ayo OUy 
‘g0uss0]4 Ul powyi4 


NOILONGOYd 


OFFYs YNHLYY 


NY SINFSIVd uy 


Uapplgsos 

OS 9AO/ 

s sajybnep eB" | 
pauajybly 

os j/eay 

S JOYJOU B 
Sayeul JeY] 
J9/99S ay] 

S/ 72UM 


Z9belsewW JO} 


(sour O} | X"S]OD €) Sur] OFE—ZGE “ON PV 
es 


eascecesececocecetete es ene pa sere 
ee i ae ee ee 


ws 0 MATTAG LIN IN -ZZY 9 -CNYTAYH®D 


(ICSE AYYVE * pce? 394039 JLLIAA ONVSSOU VIAITO suusme 


. eo 
nounndoed GFIFYI YOHLY [/ NY SINFSIUd Y EB! VA YW-N. LA MG IO9- Ow. // FW 


, SyaJbal aney § . 
os|e | USYM 4 
S}USWOW 
ale alayy Nowe ans 
‘dn qyBnoug PO Ses 
Ayjnyaseo Alaa pey 1ez100s 
used aAey 
ee yaep 1z9y ULOYM UOJ 
‘URW ueut 04} pue*** 
JO SWUe ay} . 
oyu! qyBu’ 19y OJ Sodoy OUM 
}ybis s Jayjow eigen ie 
Jal 40 ng LoyjVOUL B*** oY 
ALIIGUL O01 IYUSII OY ING 
‘dn smou6 suryysue potuep 
J8AQU OYM [16 es Z ae 
aij & Aem useq ToAcu sey OU 


@lUOS Ul S]URM 


JayOW AJaAJ Fee eee 3° 


SOIISOp eo 8 


jueddey, Au0ys siyy pjnod e1euy AjUD 
jOa07 40 Ayo oy ‘eoUEs0}4 Ul pew! 


(sour GO] X *S]OD €) SOUT G1 E—HGE “ON PV 


a y a Vv = H ab 


ro AMOI MUaUuIry ” - NGF) AN) - BAS, HI|SdTf SANTA 


Aq Aeid usesos Aq peyoesip 


BV NATONS HOLT - XN: (27746 - NY TAHA 


Aude ce 39Yu039 FLLAAA ONVSSO¥ VIAI1O 


“Buyueys 


: neianegues GEE TE) GOH Yb NY SINFSIYd 
YAW MAMCIOD -OYLlIW 


{uappiqo, 
0S 8A0| 

§ Jalybnep e° 
paua}yp1y 
Os Ueay 

§ JAUJOW 


@ SayeU 
Jeu} 191098 


aU} S! JEU 


j9A0| JO }YOl| By} OpUI 
AISA JO SSBUYJEP BU} JO 
1no Jay jubnoG 8H 


(sour OSI X “S]°D 4) S8Ur] COI—I Sb “ON PV 


YOTOIONLAN °”’ adoogpuaury 


aaa | MN “NOLIAH - XIAN 177d «ONT TIIAWHD 


AGE suvineae pon J9Y0I9 ALLIAA ONVSSO& VIAITO cusses 


j uaddey Asoys siu} 
pjnoo ei9uy AjUO pa eS 
j PAO 4O AID BU} é 

‘g0uds0|4 Ul poewj!4 


wouongoed GFFYF YNHLYY 


NY SINISTYd 


YIN MMGIO9-O8LIW 


WAPPIGJ0} OS 
Jayyiinep epauayybiy oS J8y}Ou 
B SAPU JRL} 19199S Sl) SI BUM 


——— ee. 


(soury gZ x “sjoD Z) S9ul] 9G—Z1Z “ON PV 


“Leet She Age ER Spe YOTOOOYNLIAW 
AdOOSVWANISD 


NOLTINYH - Gin , yi UNG TAGE eD 


394039 ALLIAA oe VIAITO sues 


yo 


» 


ou} UE oy Sa 


NOLLINGOUd 


red een ee Sey eet 


(soury OO! X “S]OD €) Soul] COE—LOE “ON PV 


ad DV aH 1 


YO TOIOULSAW ©" SAOOSVWANIS "' N 4349 AN) Aq payoadip | Y3ONAdS HL38vZI13 N13 {Sd3 iy Ve sane Aq Aejduaasss 


WL INN YTIIH 


FLLAAA ONVSSOU VIAITO aunnes 
anne mau oe ; . 


jucdd Bey 
pInoo 
VW OTOUM 
PIIOM OU} UT 
AIO ATUO 
oy} pueB 
**3JAOT PIO UB 
*“3JAOT MOU B JO A1O}S 
o1Iqeos10juUN 
A[[NJLOPUOM 
oOULL 


wouonaoud* 797 Y4 YOHLYY NY SINFSIUd 
YYW -NAMG109-O8LIW 


seul] Sc-~111 Saar 


VA e 


NOMONGOUd 
GEERT] 
YNHLYY 


NY SINISTAd 


YIAWW 
NAMGIOO 
O#lIW 


YOIGDONLAW * AdOOSVWANID' 


(soury GOI x "JOD €) Soul] 91 E—99E “ON PV 


YOTOIOULAN °° adoagnurauty) “ 


ssn, -masavoraee"AVALTTIS ~ NOLTINVH ~ XTSININ = IZ7VQ6 - ONVTIIATH EP 


a ie AMY Soue-00 394039 BLLIAA ONWSSO¥ VIATIO Ss 


pue 


NOLLONGOUd GEE HI YOHLYY NY SINISTYd 
YYW MAMG1O9 -OYLIW 


Zobelsew 
JO} 

Ape. 
eq f 


a4ISEp 
jo 
ssouysep 
ou} 
jo 
}no 
Jay 
14yBnoiq 


°H 


i 
ADY : guapp!qio} 
$000] OS SAO} 
s,49j4yBnep 
oym : eres 
Uudnul : pous}ybi4y 
Ayana erate 
‘ $ JOU}OW 
fo JADIOY : e soyeu 
ues a 
laa il OU} SI JEUMA 
D $1 AaloYy} 


a71Us I1JaduUD 


s1y, puryacy 


10 


(sour 9€€) ,,8 X “SOD E—10€-1 ON PV 


YOTOIOULAN °” adosgpuaut) “ 


sa nm MATOS NON =X - 00 CNT 
FOP CEA 
tt Cum 


geBerew 
4O} 

Apeai 

9q 

Jaa 


eys 
11M 
JO} . 
Apes. } 


jno 
Joy 
jyBnoiq 
®H 


shemiy 


céUSpp!qso} 
OS 8AO| 
s,40}4Bnep 
eee 
pouesyBi44 
Os YeeY 
8,Joyjow 

e seyew 
yeu} 

}e1998 

OU} SI JEU 


GPIlys & 40 
PUI ay} PUR UELIOM B JO 
suoissed pue Apoq auf} YIM 


uf & 40} pjoy aylj Sa0p yeyAA 


aa lLVaH 1 AVOOL SLUWIS 


Sour Sy60l NPV 


YOTCIOYNLAW °"* AdOOSVWANIS “! 


NOLTINVH\ XSI 


394039 «= «-SLLGAA 


pa ie lh 


ONYSSOU die a 


et e ; 
CZZCld 
a UE 


USE 


FY 


JIFTYS YOHLYY NY SLINISTUC) 
YDAVYW- NAMGTIO9-OULF 


soul] 0P—O11 “ON PY 


EAA oR RN 


NOLTINVH XIII 


394039 JLL3AA 


HA nN op 


ONVSSO¥ YIATTO su 


& 
YOMTOSONLAW PF dOOSVWANIO "! 


CZZCrg 
yew UE 


USEy 


NOlMINGOYd FEES °o'T NY 


SINISTYd 


yo a whee | a 
‘ aot A 
Vv My by 
a 


YIVYW NAMGIO9 OflIW 


(soury 012) AL x “39D Z—E07-1 ON PY 


YOMVOIONLAW °** ADODSVWANIO & 


comacorrmninrnme HWALTINS “NOLIN 


NI3LSd3T snr aon AMY suusers-02 pus 394039 


ANGININ-IZ7WNG-CNVTIAWH @D sit 


ALKA - ONYSSOY VINO mum ° paw einene 
APIlys & 40 
pull al} pule 
UPLIOM B 40 
Suoissed pue 


Apo aly (IM 
JB & 40} ploy 


‘Ofl] S8Op FOUN 


VZZeCrd 
— inal 


noumnaoy%d TIFY4 YHLYY 
NY SINISTAd YTKYWWV-NAMGTIO9-OYLIW 


JYLVAIHL = Fpovwowos 


ONILUVLS 


FASHIONS 


CHRISTIAN DIOR 


The famed French designing 
house of Christian Dior created a 
stunning wardrobe for Olivia de 
Havilland’s use in “Light in the 
Piazza.” In _ cities where this 
fashion house’s labels are sold, ar- 
range for department store window 
tie-ins with the store’s Dior collec- 
tion, highlighting the world of high 
fashion and the high fashion of 
“Light in the Piazza,” using sets of 
stills to tell about the motion 
picture, urging style - conscious 
women to see the film and its col- 
lections of clothes, 


LOCAL STORE TIE-UPS 


PET SHOPS SWEATERS 


Still No. 5062X59 Still No. 6369E 


CAMERAS SPORTSWEAR 


Still No. 7496 


WEDDING GOWNS 


The fantastic wedding gown 
worn by Yvette Mimieux in “Light 
in the Piazza” will be copied for 
years to come. Arrange for a wed- 
ding or bridal shop in your com- 
munity to tie-in with displays of 
gowns, and illustrations from the 
film. Use color or black and white 
stills and posters for the displays 
which can be arranged in this line. 
A bridal fashion show can be ar- 
ranged with a leading store, again 
tying in with the film. “A ‘Light in 
the Piazza’ glows on a world of 
magical fashions” might be your 
catch phrase. Numerous stills de- 
picting Miss Mimieux in her gown 
are in the still sets for these uses. 


Still No. 
C-5062-81 


Still No. 6965 Still No. 6377 


ORDER STILLS BY NUMBER FROM NATIONAL SCREEN 


TELOPS 


MGM has prepared 
two special and effec- 
tive telops for use in 
your television cam- 
paign, one stressing the 
romantic elements and 
the other the more clas- 
sic structure of the film. 


Still No. 7497 Still No. 7498 


RADIO SPOTS 


Metro-Goldwyn-Mayer has prepared this special radio campaign 
to aid in selling “‘Light in the Piazza.” 


1-MINUTE SPOT #1 


ANNOUNCER: What is the secret that makes a mother’s heart so frightened, a 
daughter's love so forbidden? 


(SOUND: In with thematic music from film and under quickly) 


ANNOUNCER: Now Metro-Goldwyn-Mayer brings to the screen a most unusual 
love story . . . “LIGHT IN THE PIAZZA" . . . based on the prize-winning 
novel that tells of the desires of a beautiful girl who has never been denied 
anything but the right to marry. Here is the smoldering, passionate world of 
Clara .. . ready for love . . . but not yet ready for marriage. Here is a motion 
picture about young lovers suddenly revealed in the shocking light of truth! 
“LIGHT IN THE PIAZZA". . . starring Olivia de Havilland! Rossano Brazzi! Barry 
Sullivan! . . . and two of the year’s most talked-about young stars . . . Yvette 
Mimieux and George Hamilton! See MGM's ‘‘LIGHT IN THE PIAZZA"! Produced 
by Arthur Freed in CinemaScope and MetroColor! It happens excitingly in 
Florence, city of love! 


1-MINUTE SPOT #2 
(Open with thematic music from film, hold to establish, 
then softly subside to background): 
1st VOICE: Remember the first time you fell in love? . . . Nothing like it before 
or since .. . Now, prepare to fall in love all over again, with the radiant story 
that delighted thousands of readers as a prize-winning novel! ‘LIGHT IN THE 
PIAZZA” casting a spell of romance over the screen which you'll never forget! 


(MUSIC UP BRIEFLY): 


2nd VOICE: “LIGHT IN THE PIAZZA". . . story of a boy and a girl . . . too 
young for the kind of love they dared . . . too late for the kind of things their 
hearts demanded. It could only happen in Florence .. . a city of love and longing! 
Ist VOICE: And it could only happen with stars like these . . . Olivia de Havil- 
land! . . . Rossano Brazzi! . . . Barry Sullivan! . . . And two of Metro-Goldwyn- 
Mayer’s most exciting young discoveries . . . beautiful Yvette Mimieux ... and 
handsome George Hamilton! 

2nd VOICE: ‘‘LIGHT IN THE PIAZZA". . . brought to you in all its brilliance by 
Producer Arthur Freed .. . ‘LIGHT IN THE PIAZZA”. . . in CinemaScope and 
MetroColor! 


30-SECOND SPOT #1 
(Thematic music in background): 


1st VOICE: Remember the first time you fell in love? . . . Nothing like it before 


or since . . . Now, prepare to fall in love all over again, with the radiant prize- 
winning story that delighted millions of readers . . . MGM's “LIGHT IN THE 
PIAZZA"! 

(Music Up): 


2nd VOICE: “LIGHT IN THE PIAZZA," casts a spell of romance over the screen. 
Starring Olivia de Havilland, Rossano Brazzi, Barry Sullivan, and two of today’s 
most talked-about young stars . . . Yvette Mimieux and George Hamilton. Pro- 
duced by Arthur Freed in CinemaScope and MetroColor! 


30-SECOND SPOT #2 


ANNOUNCER: So beautiful, so eager for love . . . Will she ever be ready for 
marriage? Metro-Goldwyn-Mayer brings to the screen the provocative prize- 
winning love story ... “‘LIGHT IN THE PIAZZA". . . a motion picture that takes 
you inside the dark shadows of desire and carries you into the bright light of 
love! See Olivia de Havilland! Rossano Brazzi! Barry Sullivan! And today’s most 
talked-about young stars . . . Yvette Mimieux and George Hamilton in MGM's 
“LIGHT IN THE PIAZZA"’! In CinemaScope and MetroColor! 


20-SECOND SPOT 
ANNOUNCER: What is the secret that makes a mother’s heart so frightened, a 
daughter’s love so forbidden? See MGM's ‘‘LIGHT IN THE PIAZZA". . . starring 
Olivia de Havilland, Rossano Brazzi, Yvette Mimieux, George Hamilton, and 
co-starring Barry Sullivan . . . in CinemaScope and MetroColor! ... LIGHT IN 
THE PIAZZA"'! 

10-SECOND SPOT 
ANNOUNCER: Ready for love but will she ever be ready for marriage? See 
MGM's provocative love story “LIGHT IN THE PIAZZA" in CinemaScope and 
color! 


NOTE: Mimieux is pronounced MIM-ee-oh 


SELLING YOUR LOCAL ENGAGEMENTS 


ny ROBBINS 
%,  VK10267 MUSIC 


EXCITING MUSIC FROM 
“LIGHT IN THE PIAZZA” 


From the musical score of “Light 
in the Piazza” by the Italian com- 
poser Mario Nascimbene, comes 
one of the most haunting title songs 
of the year. 


LIGHT 
IN THE 
PIAZZA 


LIGHT IN THE PIAZZA 


Lyrics by ARTHUR FREED Music by MARIO NASCIMBENE 


RECORDS 


The title song, “Light in the Piazza” 
has been recorded as a vocal single for 
Verve Records by the sensational new 
singer Liane. It also has been recorded as 
an Instrumental by Percy Faith and his 
orchestra for Columbia. 

It promises to be one of the big record 
hits of the season. Arrange for your area 
disc jockeys to receive copies of these two 
singles and to play them frequently. Ar- 
range for record store tie-in displays, 
using posters, stills from the film and the 
records themselves to build big, hand- 
some windows. See that the disc jockeys 
attend early performances of the motion 
picture; they will talk about the film and 
play the music, all a plus at the box office 
for you. 

Arrange also for disc jockeys to hold 
listener contests, bringing in all the 
famous tunes which have come from such 
films as “Three Coins in the Fountain,” 
“Summertime,” “Love Is A Many Splen- 
dored Thing,” “Gigi” and so on. Prizes 
can be tickets to see “Light in the Piazza” 
or copies of the single records. 

“Light in the Piazza” is available as fol- 
lows: 

VERVE: Vocal by Liane. 

COLUMBIA: Instrumental by Percy 
Faith and His Orchestra. 


SONG SHEET 


The hauntingly beautiful title song 
theme from “Light in the Piazza” has 
been published as sheet music by the 
Robbins Music Corp. The tune promises 
to be popular with old and young alike. 
Arrange for music stores to feature this 
sheet music, along with stills from the 
film, in windows or in-store areas. This 
tie-in will add revenue at your box office. 
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PRE-SOLD AUDIENCE OF MILLIONS 


To guarantee the best possible pre-selling con- 
ditions on “Light in the Piazza,’’ Metro-Goldwyn- 
Mayer has arranged for full-page advertisements 
to appear in the March issues of the following 
magazines: Modern Screen, Screen Stories, Movie 
Life, Movie Stars, Motion Pictures, Photoplay, 
Movie World, Movie Mirror and TV and Movie 
Screen. These publications have a circulation ex- 
ceeding four and a half million with a total reader- 
ship of well over eleven million avid motion pic- 
ture fans, and the ads will help sell your engage- 
ment by bringing the picture to the attention of 
this large segment of the population. 

Arrange with news stands to display these fan 
magazines prominently along with stills and other 
accessories associated with the film. 


POCKET BOOK 


NEW EDITION OF BEST SELLER 


Elizabeth Spencer’s novella, “Light in the 
Piazza” was heralded when it first appeared in 
the New Yorker Magazine. It later won the 
first $10,000 McGraw-Hill Fiction Award, and 
subsequently was selected as a Condensation 
for the Reader’s Digest. A paperback edition 
has been published by Pocket Books. Arrange 
for the Pocket Book distributor in your city to 
set up special displays of the book at news 
stands and in book stores during your engage- 
ment. Stills and posters can be provided to tie 
these displays in with your engagement. 

Also arrange for libraries to set up displays 
both of the hard-cover McGraw-Hill edition 
and the Pocket Books soft cover book. Provide 
them with suitable stills for these purposes 
also. 


AMERICAN SOCIETY OF TRAVEL AGENTS TIE-UP 


Pullication | 


Official 


Shot on location in Florence and 
Rome, “Light in the Piazza” has cap- 
tured the magnificent scenery of those 
two seats of Italian culture so graphi- 
cally that Metro-Goldwyn-Mayer has ef- 
fected several tie-ins with travel groups 
who are anxious for potential customers 
to see the film and the excellent manner 
in which it sells the beauties of Italy. 


AMERICAN SOCIETY OF 
TRAVEL AGENTS (ASTA) 


This organization has sent two special bul- 
letins to its 7000 members throughout the U. S. 
and Canada, advising them of this tie-in. 
Theatre managers should call on all such 
agencies in their areas, obtaining window dis- 
plays and in-store displays. Provide them with 
color and black and white stills and other ac- 
cessories for these displays. 


ITALIAN TOURIST 
COMMISSION 


This agency fully endorses the film, and has 
sent letters to all its offices in this country, 
urging its agents to contact travel agencies 
with which they do business. Here, too, 
window and store displays will be the net re- 
sult of a visit by the theatre manager. Make 
materials available to them for these displays. 


ASSOCIATED TRAVEL 
AGENTS OF AMERICA 


This group is another which recognizes the 
values of such a film as “‘Light in the Piazza”’ 
in the field of travel. Its members, also, have 
been alerted to be on the watch for local play- 
ing dates, and a call by the theatre manager 
will bring about tie-ins of great value. 


PAN AMERICAN WORLD 
AIRWAYS 


In cities where this airline maintains offices. 
arrange with them for special Italian travel 
displays tying in with the fact that Pan Ameri- 
can planes are featured prominently in “Light 
in the Piazza.”” Make accessories available to 
them for such displays. 


Ww 


In each of the travel tie-ins, the opportunity 
exists to go beyond the mere acquisition of 
window and store displays. Arrange for a 
travel agency to sponsor an essay or letter- 

° : writing contest on the subject “Why I Would 

AN sOciETY surray Hil 2189? Like to See Florence, Rome, or Italy.” Prizes 

could be tickets to performances of “Light in 

the Piazza,” with a possible grand prize of a 
U.S. Savings Bond. 

In all these tie-ups, Metro-Goldwyn-Mayer 
has paved your way. All that remains is for you 
to make the contact on the local level, and this 
” will k | gigantic travel promotion can be a great boost 
ce and Rome, S& pone to your box office receipts. 
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PRODUCTION 


Filmed in Florence, 
the city of Love! 
Only there could 
this story happen! 
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